Brand guidelines Version 1, October 2026

masuyo.

Measured twice. Shipped once. Websites, web apps, CRM and support



Who we are

The line we work to

Masuyo builds websites, web apps and custom CRMs for small

®
businesses that run on bookings, quotes and stock. Fixed prices, M easu red tWI ce
scoped properly, and looked after once they are live. ®
Shi d
ipped once.

How we come across

e

Modern 30 Street 20

Professional 50

Mostly a business you can trust with your money and your deadlines, finished properly, with a
bit of street culture in the texture and the tone.

In this guide

02 Who we are 07 lllustration

03 Logo 08 Elements
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05 Type 10 Inuse We say We don't say
06 Icons

Your site takes bookings while you're X Best in class digital solutions.

out on a job. )
X Prices from, plus extras.

Fixed price, agreed before we start. ; _ _
X We're disrupting your industry.

We look after it once it's live.
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Logo

Clear space Minimum width 80px on screen, 20mm in print

‘masuyo.

Keep a space the height of the o clear on every side. Nothing else goes inside the line.

Colour versions

masuyo. masuyo. masuyo.

On light: petrol, dot matches On petrol: paper with the aqua dot On aqua: petrol, dot matches
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The wordmark is lowercase Albert Sans Extra Bold. The dot carries the brand:

aqua on petrol, and the same colour as the wordmark everywhere else.

Monogram

For small spaces: the Instagram avatar, favicons, stickers and app icons.

Please don't

X

mMasuyo.

Stretch or squash it

m.

masuyo

Change the colours

X

M. 0o

32px

X

masuyo.

Add shadows or glows

16px

X

MASUYE,

Outline it
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Colour

Aqua
Petrol

Deep HAFEOE6
#0F3B4F #0D1A20 RGB 79, 224, 230

RGB 15, 59, 79 RGB 13, 26, 32

The spark. Dots, pen

Primary. Hero areas, buttons, the wordmark. Text and dark posts marks, highlighter

Proportions Contrast

Paper on petrol
11:1, any text
Mist and paper 50 Petrol 30 Deep 15, aqua
5
A Petrol on mist
Light grounds and petrol carry most layouts. Aqua is a spark: a dot, a chalk 9.8:1, any text

mark, a button. Never a background for long text.
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Petrol does the heavy lifting, mist gives it room and aqua is the spark.

Steel

Aqua only ever sits on petrol or deep, never on the light colours.

#52626A
RGB 82, 98, 106

Secondary text

Aa

Aqua on petrol
7.5:1, any text

Steel on mist
5.2:1, body copy

Mist

HEAEAEC

RGB 228, 234, 236

Page ground

Aa

Paper

HF3F6F7
RGB 243, 246, 247

Cards, and text on
petrol

Deep on aqua
11:1, any text

Aqua on mist
1.3:1, never for text
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Type

Albert Sans

Free on Google Fonts under the Open Font License.

abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 £ & ? ! @
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Display
72 to 120px, extra bold, tracking
minus 4%

Heading
48px, extra bold

Section title
32px, extra bold, ends with the dot

Subhead
22px, bold

Body
17px, regular, 1.5 line height

Small
14px, semibold

v~ Sentence case, always

Albert Sans for everything. Sentence case, tight headlines and roomy body

copy. No capitals for shouting and no letter spacing.

Shipped once.

Websites that pull their
weight.

Our services

Fixed price, agreed up front

We build websites and systems for businesses that run on bookings,
quotes and stock, then look after them once they are live.

masuyodigital.com

v~ Short statements end with a full stop X No all caps, no letter spacing
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Drawn, not generated. A pen line with a slight wobble, an aqua fill printed just

Icons off register, a small tilt and one detail that makes each icon ours.

= f ') =4 How they are drawn
=X {/ } Q Q= v
Websites Web apps Code SEO CRM Bookings ‘ ' f

& & s & S 4 o

Enquiries Hosting Security Support Speed Growth

Line: 2.4 on a 48 grid, round ends and joins, a little wobble

On petrol

) ; from the pen.
Aqua line, paper fill

Fill: aqua, knocked two units down and to the right, like a print

that slipped.
Detail: one small thing that makes it ours. A heart on the mug,
. 599 a glint on the lens.
Sizes 11 @ l L 4 b Below 24px, thicken the line and drop the . ) ]
Never below 20px o O small detail so the shape still reads. Tilt: two to four degrees in use. Never perfectly straight.
20 32 48 64
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Spot illustrations use the icon language at a bigger scale: the same pen line, the

III t t. same off reqgister fill, plus a pen mark or two for movement. Simple scenes from
us ra Ion the working day of the businesses we build for.

—;
q masuyo.
maSUYO- Your new site is live
$ § ~

G |

o

B m—d U]

At the desk The shop on the corner Going live

The work behind the work. For about pages, process posts and The businesses we build for. For service pages and local Launches and handovers. For new site posts and case studies.
support. campaigns.

v~ Same pen line as the icons, scaled up v~ Petrol, aqua and paper only v~ One or two pen marks for movement X No faces, gradients or stock clip art
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Pen and highlighter are the personality: the marks you'd make on a printout

EI t before a meeting. They circle, point, tick and underline. Used sparingly, they
emen s make every layout feel worked on by a person.

Highlighter

O - — Websites that pull their
weight.

Aqua at 55%, behind the lower half of one word. Flat colour, straight

Circle Box Underline Double underline

7 VB v/ X et

Arrow Loop arrow T Cross Shipped once: @

edges, a slight tilt.

Drop the highlighter to 45% so paper text stays readable. Pen marks

switch to aqua.

\/
—_— - - ~\
/7 ] N\
_ _ The dot Die cut
Strikethrough Burst Squiggle Brackets

v~ One or two marks per layout v~ Petrol pen on light, aqua pen on petrol X Never blurred, glowing or textured @

Ends the wordmark and section
titles. Used as a bullet, never as Stickers get a 5px white border

decoration on its own. and a soft drop.
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I t Three post types do most of the work: services, tech and marketing news,
ns ag ram and practical tips. One pen mark, one highlight at most, and plenty of room.

Grid rhythm

@ : . .

New site,

masuyo. Websites m Monthly support
Google The monthly

twice. mobile

i i ates and backups run jUSt went
Shlpped version of Updates and backup 2
once YOUI' Slte Forms tested end to end
) firSt. Speed checked on mobile

Fixed price websites and web If your phone layout hides

Content changes made

apps, scoped properly before a content or loads slowly, that is
line of code. the version being judged.

)
|

Tap to see it Rotate petrol, paper and deep so the grid reads as a pattern. Aqua posts are

masuyodigital.com lof 4 Swipe —> [ilevendsuppertiplan rare, for launches only

Service promo News carousel Product post Story

Work Services News Tips About

Highlights
Icons on petrol: aqua line,
paper fill
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In use

Cameron Karrij

masuyodigital.com

masuyo.

Websites that run your

Websites, web apps ang Gry bookings, quotes and

hello@masuyodigital.com
masuyodigital.com m
[ ]

Business cards

Interface

Core parts for the
site and the CRM
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stock.

Book a call See pricing

Website

Book a call . . Email
Fixed price

. you@yourbusiness.co.uk
[ How it works ]

The same few parts everywhere: the wordmark, petrol and paper, one pen

Work Services Pricing Contact

mark, the icons and illustrations. Printed, on screen or stuck to a laptop.

G
Measured twj
Shipped once. -

jtal.com

|-\'\a':'-\-lY°‘:“g

Stickers

Booking systems

Take bookings while Work Services Pricing
you're out on a job. -
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